
Alcohol policy experts, community advocates and 
public officials from the US and other countries met 
in December to discuss alcohol policies.  This is a 
unique conference because it is not “owned” by any 
organization.  It is dedicated to advancing evidence-
based policies that will prevent alcohol problems.  
This is a “content-heavy” conference that provides 
the participant with the latest research in the alcohol 
prevention field.    This is the 15th Alcohol Policy 
Conference and it focused on alcohol availability.  

Research evidence increasingly shows the value of 
curtailed hours/days of sale and limited locations.  
Two new resources were featured at the conference.  
The first is a Second Edition of “Alcohol, No 
Ordinary Commodity” by Thomas Babor, et al.  It 
provides a matrix that rates policies based on their 
effectiveness, breadth of research and cross-national 
testing.  The following policies received positive 
“two plus” ratings:  government monopoly of retail 
sales, hours and days of sale restrictions, restrictions 
on density of outlets and different availability by 
alcohol strength.  A “two plus” rating is an indication 
of consistently good performance in terms of 
preventing alcohol problems.  (See p. 242, Babor)

A second resource is the Community Guide, a 
project fostered by the Centers for Disease Control 
and Prevention (CDC).  The CDC engaged an 
independent task force to review research on various 
alcohol policies and make recommendations based 
on credible evidence.  The task force recommends 

maintaining policies on days of sale, hours of sale 
and alcohol outlet density.  The information can be 
viewed at www.thecommunityguide.org.  Also on 
this site is an excellent slide presentation called, 
“Using Evidence for Public Health Decision 
Making:  Preventing Excessive Alcohol 
Consumption and Related Harms.”

Breakfast discussions at AP 15

These very policies are under attack in various states 
in the name of “public convenience” and in an effort 
to raise additional tax revenue.  The information 
from these resources can be used to illustrate the 
public health consequences of eliminating these 
kinds of policies.  

Regarding convenience, it is important to recognize 
that 39% of Americans do not drink, 12% drink 
rarely (1-11 times a year) and 29% have 3 drinks or 
less per week (based on CDC survey data).  
Therefore, additional convenience will not impact a 
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majority of our citizens.  Unfortunately, it would 
benefit heavy drinkers - including youth.

Policies which attempt to gain revenue through 
greater sales depend on getting more people to buy 
and drink alcohol.  An increase in alcohol 
consumption invariably leads to more underage 
drinking, drunk driving and other adverse social 
consequences.

Another resource for alcohol policy advocates is the 
“2011 Issue Briefs for States” available at 
www.healthyalcoholmarket.com. These are brief 
explanations of common alcohol regulatory issues 
facing state and local communities.  They are 
designed for busy legislators and local officials who 
don’t have time to read long, complicated 
documents.  They may be downloaded and copied 
free of charge.

Also available at that same website is a photo 
gallery from the Alcohol Policy 15 Conference.

Judy Cushing, Oregon Partnership, leaves Poster 
Session on alcohol energy drinks
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